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Instructions:

1. All questions are compulsory.
2. Figures to the right indicate marks.
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ENGLISH VERSION
Que-1  Explain importance and scope of international marketing. (20)
Que-1 Explain the influence of different environmenglj)n international marketing decisions.
Que-2 Explain: (20)

1) Packaging and branding international product planning decision
2) International trade product life cycle.
OR
Que-2  Explain:
(1) Factors affecting international price determination
(2) Transfer pricing
Que-3  Explain international distribution decision (15)
OR
Que-3  Explain selection and management of overseas agents in international distribution decisions.
Que-4  Explain advertising, personal selling, publicity and sales promotion in international promotion  (15)
strategies.
OR
Que-4 Explain:
1) International public relations  2) Trade fair and exhibition
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